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           ello readers!
Today I want to focus on colour and 

what it really means to us. For a brief 
moment I want you to close your eyes 
and visualize a world without colour. 
How does that make you feel? Proba-
bly not very good. This is because colour 
has the potential to be a subtle persuader 
or a powerful lure, influencing health, 
well-being, and mood. Colour plays an 
important role in our lives as it is one 
of the most dominant perceptions of 
the physical world. It is also one of the 
most complex physical and psychologi-
cal phenomenon to understand and use 
correctly.

When we think of colour and sustain-
able design, greens and deep earth tones 
are usually what come to mind. The 
truth is that sustainability doesn't have 
to be monochromatic but can encompass 
all colours of the spectrum. Sustainabil-
ity is about connecting mankind with 
nature and if you think about nature 
without colour, it's virtually nonexistent. 

An experiment by interior designer 
Shashi Caan during a 2006 design show 
found that the colour of a room can 
influence how much people socialize in 
it. Other research indicates that peo-
ple’s perception of temperature can 

change with the colour of a space: Blue-
green can lower the comfort range, while 
red-orange can raise it, by as much as 
10 degrees in either direction. It is pos-
sible that something as simple as the 
right selection of colours can poten-
tially aid in the reduction of reliance 
on air conditioning, in turn reducing 
energy consumption and costs. Colour 
can benefit the entire triple bottom line 
of people, planet, and profit. So why is 
colour selection not normally considered 
pertinent to sustainable design?

Lance Hosey for Architect Magazine 
writes, “advertisements in colour are 
read up to 42 percent more often than 
the same ads in black and white, and the 
human eye can distinguish more than 
10 million hues, so it stands to reason 
that colour perception serves a biological 
purpose. In the mid-1990s, research-
ers at Texas a&m University studied 
perceptions of scenic beauty in forest 
landscapes and found that people invari-
ably were drawn to the green-yellow 
range of the spectrum. Apparently, we 
associate verdant colours with food-bear-
ing vegetation—shades that literally 
nourish.” This can be linked to the con-
cept of biophilia—humans are inertly 
drawn to nature.
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HARMONIOUS LIVING

What coloUr do yoU feel today? 
the effect of colours on our emotions and how  

to use it to create harmony in the home or office
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In interior design, I often use 
colour as a communication tool 
with my clients as it helps me infl u-
ence mood and cause physiological 
reactions. This is because colour 
psychology plays an extremely 
important role in how humans 
react and interact with each other 
as well as the spaces in which they 
occupy. In addition to its physical 
eff ects on the eye and brain, colour 
carries with it many symbolic and 
associative meanings which can 
also translate across many cultures. 
For example, red can symbol-
ize danger or stop. Research has 
shown that the colour red also has 
the ability to raise blood pressure, 

pulse rate, tension and eye strain 
while blue has the exact opposite 
eff ect. Yellow has been linked to anx-
iety and is often avoided in small 
children's rooms as it agitates and 
makes them cry.

Although there has been a lot 
of research carried out colour and 
its eff ect on humans and their 
behavior, much if it has been 
inconclusive or confl icting. This is 
partly due to the large amount of 
variables that exist. These include 
cultural background, individual 
perception, the presence of light, 
the value or intensity of the colour 
itself and the overall environment. 
One thing that holds true for most 

people despite these variables is 
that colour can be distinguished as 
warm or cool colours. The warm 
colours are generally considered 
to be red, orange and yellow while 
the cool colours are blue, green and 
violet. Black, white, brown and gray 
are considered neutrals.

The following are some common 
psychological eff ects of colours in 
the Western Hemisphere and how 
they can be used throughout the 
home. Keep in mind that certain 
shades or tines may result in very 
diff erent meanings. Also, the con-
text in which the colour is used 
and surrounding colours, can 
have an eff ect.

When used strategically, colour emphasizes your 
interior's best assets. The following are good principles 
to use when trying to enhance the spatial quality of a 
room:

Bright, warm colours such as furniture would appear 
larger.

A darker colour would make an object appear smaller 
and heavier.

Light, neutral colours tend to extend a space while 
dark colours make them heavy and feel closed in. 

Warm colours tend to advance while cool colours 
recede. 

For example, a long narrow room can be “widened” 
by painting the end walls a bright, colour and by paint-
ing the side walls a lighter, cooler colour. High ceilings 
can be “lowered” by painting it a darker colour.

As you can see, there are many ways in which colour 
can be used to aff ect the appearance of a space and the 
objects in it. 

“Don't just live a life in black and white when there's a 
spectrum of colours available for you. Don't confi ne your-
self, instead express yourself and have some fun.”

—RUBYaNNE
Until next time…Cm

COLOUR REPRESENTS WHERE TO USE EFFECTS

Predominately Accent

Red Passion, 
Optimism and 
Adventure

Kitchens and 
Dining Rooms

Bedrooms and 
Living Rooms

Red is the colour of passion guaranteed to spark 
romance as i0t increases heart rate and helps 
awaken then libido. It also entices the appetite 
which makes it perfect for kitchens and din-
ing rooms. Be careful though as too much red is 
linked to danger and can have the opposite eff ect. 
Studies have shown that drivers with red cars, 
including females tend to be more aggressive. 

Pink Calm, Sweet
and Love

Bedrooms Living Rooms Pink is gentle and soothing and promotes ten-
derness and comfort in times of emotional 
transition. Use it in a room in which you are try-
ing to increase receptivity and understanding. It 
counteracts anger and aggression. In society too 
much pink can be linked to immaturity, a lack of 
will-power and self-worth. The use of neutrals 
such as black and grays tend to add balance to 
spaces with pink

Purple Royalty, 
Spirituality 
and Mystery

Bedrooms and 
Bathrooms

Offi  ces Purple encourages a fresh perspective and can 
be use in the home to enhance compassion. Too 
much purple however can promote depression 
and despair. 

COLOUR REPRESENTS WHERE TO USE EFFECTS

Predominantly Accent

Blue Intelligence, 
Serenity and 
Protection

Bedrooms 
and Offi  ces

 Living Rooms Blue encourages effi  ciency as it has been proven 
that students who are exposed to blue before 
undertaking exams were more successful and 
achieved greater results. Too much blue however 
can become cold and make people feel unwel-
come. When using blue in your home, be sure to 
balance it with warm undertones.

Green Healing, Wealth, 
Nature and 
Balance

Bedrooms and 
Meditation 
Spaces

 Kitchens Green is the primary colour in nature which 
corresponds to life's riches. It represents nour-
ishment and helps steady the body balancing 
equilibrium and encourages stability. It is often 
used in bedrooms due to its calming nature. Too 
much green however promotes laziness, depres-
sion and lethargy.

Yellow Energy, Happi-
ness, Caution or 
Attention

Kitchens and 
Bathrooms

Offi  ces Yellow is known for enhancing intelligence and 
mental agility. It helps stimulate conversation and 
increases focus. As noted before, too much yellow 
causes distress and is best avoided in bedrooms. It 
is known that babies cry more in yellow rooms.

Orange Warmth, 
Reassurance, 
Socialization

Kitchens, 
Dining Rooms 
and Gyms

Living Rooms Orange is vibrant and helps dispel darkness. It 
is the colour of laughter and celebration and 
reduces self-consciousness and allows confi dence. 
It also has motivational properties and helps pro-
mote activity. Too much orange however can 
make a space feel heavy and monotonous.
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